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NE MI INE MI Policy Question:NE MI INE MI Policy Question:

Building on and adding value 
to existing initiatives:

“How can coastal access be 
designed, in a regional 

context, for sustainable 
tourism that stimulates 

economic development
while maintaining the 

integrity of natural and 
cultural resources, and 

quality of life?”

Integrated Assessment IdeasIntegrated Assessment Ideas

• Preserving a Sense of Place and 
Community Character

• Natural/Cultural/Maritime Heritage and 
Resources Tourism

• Incorporating Modern Technologies
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Socio-Economic         CulturalSocio-Economic         Cultural

Ecological Zoning/PlanningEcological Zoning/Planning
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So what have we accomplished?? So what have we accomplished?? 

• AIA Sustainable Design 
Assessment Team (SDAT) 
Project:
– “big picture” look at 3 

counties

AIA SDAT Recommends:AIA SDAT Recommends:

• Communities should 

– “first focus on enhancing their spaces for 
residents or local visitors, their unique, 
authentic identity will be magnified.”

– “Tourism can be a secondary outcome 
which can continue to be fostered”

IA ideas: Sense of Place
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SENSE OF PLACESENSE OF PLACE

Presque Isle “Sense of Place” ProjectPresque Isle “Sense of Place” Project

• Convened diverse work 
group, process included:
– Community Cameras
– County Traveling Exhibit
– Bus Tour

• Opportunity to repeat this 
exercise in other counties in 
the region? 
– What makes each community 

unique?
– What are commonalities 

shared regionally?
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What natural areas do 
you value most and 
want to preserve?

…this is part of your 
sense of place…

Assessment Tool: 
Natural Resources
Assessment Tool: 
Natural Resources

What cultural 
resources do we 
value most and want 
to preserve?

…this is part of our 
sense of place…

Assessment Tool: 
Cultural Resources
Assessment Tool: 
Cultural Resources
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Share the 
stories 
internally and 
externally…

…create 
experiences 
for residents
and tourists

Share Your Sense of PlaceShare Your Sense of Place

Discovering/Studying/Protecting/ 
Interpreting Local Resources

Discovering/Studying/Protecting/ 
Interpreting Local Resources
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DNR NRTH Planning/Advisory 
Committee – Future Projects?
DNR NRTH Planning/Advisory 
Committee – Future Projects?

Thompson’s Harbor – Historic 
Artifacts and Rare/Threatened 

Natural Resources

Thompson’s Harbor – Historic 
Artifacts and Rare/Threatened 

Natural Resources
• Thompson’s Harbor – Posen Schools –

cultural resources (American Union) 
and natural resources (Threatened and 
Endangered, critical habitats) (Partners:  
Posen Schools, PI Economic 
Development Council, PI Tourism, 
DNR, TBNMS, MDHAL)
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Negwegon – Natural Resources, 
Native American Artifacts, and 

Historic Old Wagon Trail

Negwegon – Natural Resources, 
Native American Artifacts, and 

Historic Old Wagon Trail
• Opportunity for recreation tourism, 

unique cultural artifact documentation 
and mapping (Partners – Alcona 
Community Schools, DNR, NRTH, MI 
SEA Grant

Rockport – Geology, History, and 
Natural Resources

Rockport – Geology, History, and 
Natural Resources

• Rockport/Besser Natural Area – cultural 
and natural resource interpretive opps. 
– opportunity for tourism attraction 
development, but resources worth 
interpretation/protection (Partners:  
Alpena Twp, MDNR, TBNMS, MDHAL, 
Alpena Schools, Ohio Summer 
Archaeological Summer Camp, Alpena 
CVB)
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“Ecosystem Approach” to 
interpreting and marketing
“Ecosystem Approach” to 

interpreting and marketing

Rockport/Besser Natural 
Area as an Example:

• DNR property, they 
manage and interpret 
ecological/geological 
natural resources

• NOAA TBNMS 
partnerships in 
interpreting 
historical/heritage 
aspects, such as CZAR 
and deep draft port used 
to load raw material for 
Mackinaw Bridge

Shipwreck CZAR

IA ideas: Tourism

CROSS MARKET through PRODUCTS!
…create opportunities to connect and thread 

region together

CROSS MARKET through PRODUCTS!
…create opportunities to connect and thread 

region together

• ALGONQUIN PROVINCIAL PARK 
EXAMPLE:  Interpretive products tell stories 
of specific trail loops, but regionally thread 
story of entire Park together

Plants  & Wildlife

Geology

History & Artifacts
Habitats

IA ideas: Tourism
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Alpena Township PropertyAlpena Township Property

• Alpena Township Wildlife 
preserve – Sinkholes/trails/el 
cajon bay (Partners:  
NEMCOG & El Cajon Bay 
study, Alpena Twp, GVSU and 
Bopi’s sinkhole work)

• Unique Sinkhole Habitats

City of Alpena, Wildlife SanctuaryCity of Alpena, Wildlife Sanctuary

• Alpena Wildlife Sanctuary Project – City 
of Alpena project to develop educational 
Center (Partners:  City of Alpena, 
TBNMS, USFWS, etc.)

• A Youth Developed Learning Lab –
developed by the students, for the 
students? Other possibilities?
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TOURISM MARKETINGTOURISM MARKETING

U.S. 23 Heritage Route: 
Priority Projects
U.S. 23 Heritage Route: 
Priority Projects

• Marketing and Promotion
• Environmental protection

– Maintain existing recreational, historical, 
and cultural attributes currently found 
along Coastal Hwy

– Encourage Preservation of Natural 
environment along coastal highway

– Encourage Preservation and Enjoyment 
of forests, open spaces and scenic 
views

– Encourage cities and communities 
along coastal highway to continue to 
improve attractiveness

IA ideas: Sense of Place
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U.S. 23 Heritage RouteU.S. 23 Heritage Route

• U.S. 23 Heritage Route – County 
Brochures – Bike Trail development, 
Hoeft to 40-mile point is a priority; help 
with website
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Huron Greenways/BluewaysHuron Greenways/Blueways

• Updating Huron Greenways – “on-land 
trails”

• Developing Huron Blueways – water 
trails inventory

SUPPORTING ENTREPRENUEL 
COASTAL BUSINESSES

SUPPORTING ENTREPRENUEL 
COASTAL BUSINESSES
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CEC – Creating/Supporting 
Coastal Tourism Entrepreneurs

CEC – Creating/Supporting 
Coastal Tourism Entrepreneurs

• Entrepreneurial Development – CEC;  
Alcona Schools work with local fish farm 
(Cedar Brook Trout Farms) – Great 
Lakes related Entrepreneurial 
opportunities. Explored in schools?

Examples of Coastal Access Opportunities 
in NE MI

Examples of Coastal Access Opportunities 
in NE MI

State-owned Coastal 
access/properties…

…Maritime Heritage Highlights
Photo Credits:  NOAA TBNMS and Michigan Sea Grant
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Supporting Eco-friendly tourism business and 
practices

Supporting Eco-friendly tourism business and 
practices

Marina Accreditation 
Program – Opportunity to 
“market quality marinas”?

Stewardship 
“Best Practices”
for Boaters and 
other Water 
Recreation 

Eco-friendly tips 
for visitors

Coastal tourism 
business support 

website

Coastal tourism 
business support 

website


